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“Our parents are now familiar and comfortable with the eCamp photo and 
email service and it’s really worked out well for everyone. It provides a great 
reassurance to parents to know what’s going on at camp. In fact, as a result of 
the popularity of the photo service and the subsequent growth, we’ve even hired 
two photographers to spend their days snapping photos of our campers in action. 
At the end of each day, the photographers upload the photos to a dedicated 
computer and parents are able to view and download the pictures almost 
instantly. Plus, an invite feature allows parents to share the photos with friends 
and family, a great word-of-mouth advertisement for our camp.”

Further enforcing the user-friendly attributes of eCamp, in the last camp season, 
WinShape Camps experienced more than 778,000 photo views and nearly 28,000 
log-ins to the eCamp site.

“In all, we do believe that word-of-mouth referrals are strengthened by the photo 
and email service. Parents send photos and emails to friends and family, and 
they’re able to look 
back at archived 
photos to remember 
how much fun the 
campers had year 
after year. eCamp 
has become a great 
selling point for our 
camp. The feedback 
we receive from 
parents is that 
the photos are a 
great window into 
what’s happening 
at camp. Being able 
to look in and see 
a child smiling, 
having fun and 
doing something 
he or she has 
never done before, 
gives parents 
reassurance that 
they made the 
right decision in 
sending their child 
to our camp.”

Marketing Benefits of eCamp Photo 
and Emailing Services:
1. Word-of-Mouth Advertising: families can forward emails and photos to friends and other family members, which virally spreads exposure of our camp and programs.

2. A Competitive Advantage: families want to know what’s going on at camp. Nothing captures that better than photos of joyful campers. 

3. Retention: parents who want to remember the camp experience can look at archived photos from last year and get excited all over again. When you build that kind of connection, cutting a camp program out of the budget is often out of the question.


